
hay Berman saw the writing 
on the web. Berman has 
spent years developing digital 

marketing strategies to drive real, 
quantifiable revenue for businesses 
of every size. He earned a B.A. 
with honors from Michigan State 
in advertising with an emphasis on 
internet marketing. With the help 
of top Google executives, Berman 
developed a clear-cut approach to 
internet marketing that has driven 
his and his clients’ businesses to new 
heights. In its 2018 “Inc. 500” list, Inc 
Magazine reported Digital Resource 
was the 262nd fastest-growing private 
company in America. 

How I’ve seen downtown grow:
“Downtown has changed in so many 

ways over the few of years I’ve been 
here. It’s a great place for any business. 
A lot of mom-and-pop businesses are 
thriving here, and as a business owner 
myself, I have a deep appreciation for 
that.”

What makes downtown unique:
“It’s small by size, but there are 

many opportunities here. When I was 
deciding where to put down roots 
in South Florida, I didn’t opt for the 
Miami-Fort Lauderdale area. It was just 
too busy, and West Palm Beach had 
commercial appeal, but at the same 
time, you could get away from the 
city fairly easily. The proximity to Palm 
Beach island has appeal as well.”

Where I eat downtown:
“If I eat at my desk, I order the same 

thing every day: A poke bowl with rice 
and ahi tuna, onions, ginger and 20 
other ingredients I can’t name, from 
Pipeline Poke Co. But, if I go out, you 
can find me at Rocco’s Tacos or Kapow. 
You can’t go wrong with anything 
from either of those locations, and the 
atmosphere is awesome.”

Where I shop downtown:
“I’m not a big shopper. I will say that 

Restoration Hardware has been an 
interesting addition down here – that’s 
an experience. I live online, so that’s 
where the majority of my purchases are 
made.”

Where I play downtown:
“There’s always something 

happening downtown. I like Banko 
Cantina for a night out and good view, 
and Camelot is always a go-to. And, 
I love SunFest because it’s produced 
by a local nonprofit, not some big 
organization. But for someone new to 
the city, I’d suggest enjoying the food 
and views at E.R. Bradley’s tiki bar. It’s a 
great place to check out.”

Why I want to be downtown:
“The city is thriving. There are 

new businesses moving to town, our 
company is excelling, and overall 
there’s an upward trend happening in 
our community that’s exciting to be a 
part of. From the people to the things 
to do to the business opportunities 
to the chance to define this city on 
my own, it’s an exciting time to be a 
downtowner.”

Why you should visit downtown:
“There is something for everyone 

Downtown. It brings major acts and 
entertainment, which is great for a city 
this size, but it definitely stays true to 
its one-of-a-kind, local culture. The 
restaurants are very vibrant, and you 
can find a little something special no 
matter what your taste is. And the same 
for the shopping/leisure scene; there is 
nothing this city doesn’t have to offer.”
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 – Janis Fontaine

For more information on DowntownWPB and the West Palm Beach 
Arts & Entertainment District, visit downtownwpb.com 
 

The next profile in THE DOWNTOWNERS series 
will run on April 10.


