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Social media at a glance

Channel group Impressions Engagements Posts

DowntownWPB
143,733 followers 2,875,029 94,529 1,338

DDA
9,392 followers 354,998 21,573 513

DowntownWPB: experiences and reasons to visit

DDA: our work, local businesses and community connections

Jan–Aug 2026. Impressions include repeat views. Engagements include clicks.



Content That Connects

QUÉ BACANO
8,286 engagements
274 shares

WORLD CUP GUIDE
4,224 engagements
1,582 link clicks

THE DOWNTOWNERS
881 engagements
15 comments

Selected Facebook posts: February 6, July 1 and June 25, 2026.



DowntownWPB blogs
Useful guides for discovering places and planning a visit

MANDEL PUBLIC
LIBRARY
July 8, 2026

RESTAURANTS
WITH A VIEW
April 14, 2026

FLAVOR
SOUTH FLORIDA
August 31, 2026



World Cup: a blog and reel together

THE REEL
Showed the atmosphere and places to 
watch

1,582 Facebook link clicks

THE BLOG
Gave readers venue details to plan their 
visit

4,309 website views

A shared topic gives audiences an easy next step from the reel to the guide.



Welcoming downtown businesses

“Amazing
revitalization
of the space”
Comment on the Garden
Butcher ribbon-cutting post

A local opening gives us
a story about the people
investing in downtown.



Ribbon cuttings extend business visibility
Instagram reels extend each business opening’s visibility.

GARDEN BUTCHER
14,494 plays
492 engagements

HANDMADE CO-OP
6,385 plays
227 engagements

BYD CAFÉ
6,746 plays
126 engagements

ARYA TEA BAR
6,127 plays
162 engagements

https://www.instagram.com/p/DcmTecrCUtS/
https://www.instagram.com/p/DcmTecrCUtS/
https://www.instagram.com/p/DbDaaj7DMRz/
https://www.instagram.com/p/DbDaaj7DMRz/
https://www.instagram.com/p/DbDaaj7DMRz/
https://www.instagram.com/p/DbDaaj7DMRz/
https://www.instagram.com/p/DX_4Gm9EePE/
https://www.instagram.com/p/DX_4Gm9EePE/
https://www.instagram.com/p/DW4HZ7RjXnO/
https://www.instagram.com/p/DW4HZ7RjXnO/


Wake Up West Palm

Monthly interviews introduce the people
behind downtown businesses.

Behind the scenes at
Blue Mountain Coffee House

TOP FACEBOOK EPISODES
Tacos del Cartel
522 video views (February 11)

CRL Media
449 video views (March 11)

Avocado Grill
392 video views (April 8)

Full episodes ranked by video views in the Jan–Aug 
2026 export.

https://www.facebook.com/497140585887991/videos/942304851607111
https://www.facebook.com/497140585887991/videos/1810157096307070
https://www.facebook.com/497140585887991/videos/26600218506304838


New ways to discover downtown

BUILT BY VISION. SHAPED BY TIME.

Our history through a new
mini documentary

DOWNTOWNWPB UNLOCKED
A free, self-guided experience
connecting 30+ locations



Downtown in the news

WPBF
Qué Bacano Latin Dance Showcase
March 30

CBS12
DowntownWPB Unlocked launch
April 14

PALM BEACH ILLUSTRATED
“Key to the City”
May issue



Staff voices in the media

Culturally Speaking 
podcast with Patrick 
Franklin

Day Tripping in The Palm 
Beaches – Ways to 
Explore

WPBF interview for Latin 
Dance Showcase

Staff helped explain downtown’s experiences, services and community work.



Palm Beach Post advertorial

PAID STORYTELLING

How the West Palm Beach DDA is
Building a Sense of Community
in a Growing Downtown

Showcasing how our events and useful 
information help people explore, move 
through and connect with downtown.

Paid storytelling, published August 23, 2026



FFEA SunSational Awards
11 honors: 5 first, 3 second and 3 third place

Sabrina at the conference

Recognized work Award placements

Downtown West
Palm Beach

1st: Facebook,
Television, TikTok

Built By Vision.
Shaped By Time. 2nd: Television

DowntownWPB
Unlocked

2nd: Signage
3rd: Radio, Website

WPB Arts &
Entertainment District 1st: Instagram

West Palm Beach
Lantern Festival

1st: Promo Video
2nd: DEI Initiative
3rd: Community Outreach



Website: discovery and planning

Jan–Aug comparison 2026 2025 Change

Website views 203,167 265,096 −23.4%

New users from organic search 54,235 50,889 +6.6%

Pages people visited

Calendar: 7,821 views
Lantern Festival: 7,223 views

Nightlife: 6,670 views
Unlocked: 6,195 views

Organic search brought 6.6% more new users, despite fewer overall website views.



Useful information for downtown
Clear explanations of our role, services and getting around

DDA MILLAGE
August 5, Facebook

MOBILITY CHANGES
May 29, Facebook

EVENT PARKING
March 25, Instagram



What’s ahead: communications

A proposed direction for clearer understanding

Explain the DDA’s role
Short stories about our services and advocacy,
with clear explanations of who handles what.

Show the work and invite questions
Connect updates to everyday downtown experiences,
with clear ways to learn more or reach the right team.

Continue the events, business stories and useful guides people enjoy.



Communications & engagement

A proposed process for turning community input into follow-up

LISTEN

Hear concerns
and questions

UNDERSTAND

Clarify needs
and share 
useful
information

ADVOCATE

Bring priorities
to the right
partners

ACT

Take steps
within our role

REPORT BACK

Share progress
and explain
what comes 
next

Feedback informs the next round of listening

Education throughout: our role, available services and next steps.



What’s Ahead

COMMUNITY & BUSINESS
Park(ing) Day Yappy Hour
DDA Open Houses
More local business stories

UPCOMING EXPERIENCES
GreenMarket and Bike Valet, Oct. 3
Sunset Sweat
Let’s Vibe
Qué Bacano
Coffee Fest
West Palm Beach Lantern Festival



More to Explore



QUESTIONS?
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